Reader's satisfaction and purchase probability of Melaka Hari Ini newspaper / Hamidah Norman, Suhailah Ibrahim and Noor Azima Mohammad by unknown
READER'S SATISFACTION AND PURCHASE
PROBABILITY OF MELAKA HARI INI
NEWSPAPER
HAMIDAH BINTI NORMAN
SUHAILAH BINTI IBRAHIM
NOOR AZIMA BINTI MOHAMMAD
MASTER OF BUSINESS ADMINISTRATION
FACULTY OF BUSINESS MANAGEMENT
UNIVERSITI TEKNOLOGI MARA MELAKA
(EMBA)
JUNE 2007
EXECUTIVE SUMMARY
The purpose of this research paper is to ascertain reader's satisfaction of product,
promotion and purchase probability for a newspaper Melaka Hari Ini (MH1). This paper
looks at the newspaper quality in terms of its news, promotion effects and reader's
purchase probability if the newspaper is sold on the open market. This paper also
studies the relationship between product and promotion factors on reader's purchase
probability.
The findings reveal that the product (Melaka Hari Ini Newspaper) does not satisfied the
readers and discourage them to buy the newspaper. It is recommended that further
studies and analysis should be undertaken to ascertain reader's satisfaction of the
product quality, promotion effects and the reader's purchase probability towards
Melaka Hari lni.
Finally, SWOT analysis and product growth model are used and recommended in order
to enhance the efficiency and effectiveness of product and promotion for alternative
solutions for Board ofDirectors of Melaka Hari Ini.
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CHAPTER ONE
INTRODUCTION
1.1 Introduction
This research would ascertain reader's satisfaction of product, promotion and purchase
probability for a newspaper Melaka Hari Ini (MHI). The Malaysian newspaper industry
has been around since 1800's and gone through changes to suit the demands from
readers of various age groups (mostly of 15 to 34 years old representing 53% of
readership - Source: World Association of Newspaper, 2004). Readers can choose to
buy newspapers that are available in two fonnats - broadsheet and tabloid (half the size
of broadsheet) and sold at RMI to RMl.50 per copy. Another alternative is through
online by surfing the newspapers websites'. In view of this, management of Melaka
Hari Ini must reciprocate via the adaptation of their marketing mix to upkeep
themselves with rapid changes.
This contemporary scenario has spurred into studying the relationship between product
and promotion factors on readers purchase probability. Such findings would enhance
the efficiency and effectiveness of product and promotion designed by management of
Melaka Hari Ini. This in tum would improve their competitiveness, long tenn
profitability and ensure their long tenn survival.
This chapter is aimed to capture several issues. Firstly, to introduce the background of
Melaka Hari Ini and the background of study. Secondly, to introduce the problem in the
context of this study. Thirdly, objectives of the study and research questions would be
outlined. Fourthly, the significance, limitation and scope of study would be addressed.
Fifthly definition of tenns and hypothesis testing of the research would be presented.
Lastly, a proposal on the chronology of chapters to be presented in this research would
be outlined.
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